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Apollo Vredestein steps up its OE activities in Europe
Global manufacturer Apollo Tyres has given Pedro Matos, Apollo Tyres chief quality & business excellence officer, the added responsibility of leading its OE strategy and sales for passenger car tyres in Europe. Pedro has over 25 years’ experience in the tyre industry in a range of different roles, and has worked directly with several major European OEMs in quality, R&D and sales positions.
“Pedro’s appointment demonstrates Apollo Tyres’ full commitment to its OE journey in Europe,” commented Neeraj Kanwar, vice chairman and managing director of Apollo Tyres. “We are doing the groundwork to become a strategic long-term partner for all the OEMs in Europe, as we have been doing in India for over 10 years. Choosing a member of the management board of Pedro’s experience and calibre, to lead Apollo Vredestein’s OE strategy and sales in Europe, is a clear signal that we are taking our OE journey in Europe very seriously at the top of our organisation.”

Benoit Rivallant, president of Apollo Vredestein, agrees: “Being seen as a key player by European OEMs is one of Apollo Vredestein’s strategic goals. With Pedro taking the lead in terms of OE in Europe, we are laying the right foundations for the long-term success of our OE endeavours in this part of the world.”
For more information please contact:
Tamara Oostveen, Manager PR & Events Europe 
T: +31 (0) 6 42 37 41 01
E: tamara.oostveen@apollovredestein.com

About Apollo Vredestein
Apollo Vredestein BV designs, manufactures and sells top-quality tyres for passenger cars, two-wheelers and commercial vans, as well as a range of agricultural and industrial tyres, through its locations in Europe and the USA. Apollo Vredestein is part of Apollo Tyres Ltd, an international tyre major with manufacturing units in India, the Netherlands and Hungary. Apollo Tyres Ltd markets products under its two global brands Apollo and Vredestein. The company's products are available in over 100 countries through a vast network of branded, exclusive and multi-product outlets

